
Find your ideal candidate



OUR NETWORK

With an audience share of over 3.2 million 

dedicated industry specialists, RBI is the largest 

B2B publisher in Australia and New Zealand.

Key publications include Australian Doctor, New 

Scientist, Australian Mining, Manufacturers’ Monthly, 

Travel Weekly and B&T.

TARGETED

RBI’s publications allow advertisers to fi nd active, 

passive and semi–active candidates from these 

audiences through casual job ads or a tailored Job 

Pack.

RESPONSE

Applications are sent directly to your inbox.

ACCOUNTABILITY

Measure the effectiveness of your campaign on a 

day-to-day basis. 

Reports include: 

● Number of times your job ad has been viewed.

● How many times it was opened.

● Applications submitted.

INTRODUCING A NEW WAY TO FIND THE 

RIGHT CANDIDATES
●  RBI offers a dedicated vertical & industry specifi c jobs network across market 

leading industry websites.

● Advertisers can target refi ned active, passive and semi-active job seekers   

 through our range of vertical websites and industry e-newsletters.
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INTRODUCTION ADVANTAGES

ADVANTAGES

● The audience includes educated industry professionals.

● Find local job seekers with relevant and qualifi ed applications.

● Latest industry jobs news online.

● No deadlines for your job ad and unlimited text.

● Advice and Resource Centre for jobseekers and advertisers. 

● Education and Training section
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WHICH SECTOR DO YOU WANT TO TARGET?
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 ELECTRONICS 

 FRANCHISING 

 HOSPITALITY 

 INVESTMENT & FINANCIAL 

 SCIENCE 

 SECURITY 

TRANSPORT 

● HOSPITALITY MAGAZINE

● FINANCIAL PLANNING   

● MONEY BITS      

● MONEY MANAGEMENT

● SUPER REVIEW 

● ELECTRONICS NEWS  

TRAVEL

 MANUFACTURING & ENGINEERING 

LEGAL

● THE NEW LAWYER

PRINTING

● PRINT GRAPHIC NEWS  

● FACTORY MAINTENANCE

● METALWORKER

● MATERIALS HANDLING

● FLUID HANDLING

● INDUSTRIAL I.T.

● HYDRAULICS & PNEUMATICSA

● MANUFACTURERS’ MONTHLY

● MOTOR & DRIVES

● PACE

● PACKAGING

● ROBOTICS & AUTOMATION

● SAFE TO WORK

● TEST & MEASUREMENT

●  FEN (FACTORY EQUIPMENT 

NEWS) 

●  FOOD MAGAZINE 

● LOGISTICS   

● ROAD FREIGHT NEWS 

● SHIPPING NEWS  

 ● TRAVEL WEEKLY   

●    CLINICAL  LAB  

●   SEPERATION LAB

●   LIFE SCIENCE LAB  

● SECURITY INDUSTRY NEWS   

● AUSTRALIAN MINING   

● COAL MINING   

● DRILLING & EXPLORATION     

● MINE VEHICLES

● MINERALS PROCESSING 

● MINING SAFETY     

MINING

 HEALTHCARE 

ADVERTISING, MEDIA & MARKETING  

● B&T

● ENCORE

● FRANCHISE  

● 6MINUTES.COM.AU  

● AUSTRALIAN DOCTOR    

● CARDIOLOGY UPDATE    

● ENDOCRINOLOGY UPDATE 

● GASTROENTEROLOGY UPDATE  

● MEDICAL DEVICES & EQUIPMENT  

● NEUROLOGY UPDATE

● ONCOLOGY UPDATE

● PHARMACY NEWS  

● PSYCHIATRY UPDATE

● RHEUMATOLOGY UPDATE

 ARCHITECTURE, BUILDING & CONSTRUCTION

● CONSTRUCTION HIRE   

● CRANES    

● EARTH MOVING NEWS  

● LIFTING & ACCESS  

● ROAD CONSTRUCTION

●  ARCHITECTURE & DESIGN 

●  BUILDING PRODUCT NEWS (BPN)     

● CONSTRUCTION CONTRACTOR 

● INFOLINK ARCHITECTURE & DESIGN

● LANDSCAPE DESIGN NEWS 

● SUSTAINABLE BUILDING PRODUCTS  



WHAT DO I GET?

● Website – Job Ad listing.

●  Website - Job page.

●  Listing in industry related e-newsletter. 

(HTML)

●  Optional teaser ad in e-newsletter (PDF)

BENEFITS

●  Simple, User-Friendly, Cost–effective.

●  Increased exposure through multiple 

channels.

●  Flexibility –  edit your ad at any time.

●  Reports to help monitor the success of your 

job ad.

●  Promotion of Job Ads to distinct readership  

via PDF and HTML e-newsletters

CASUAL AD
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DO YOU HAVE ANY NEWS TO REPORT? 
EMAIL: traveltoday@travelweekly.com.auTravelToday FRIDAY 4TH SEPTEMBER 2009

Michael Bruce

The impact of the global 
financial crisis has been 
evident in the latest arrivals 
figures, with the number of 
international tourists down 
3.8% in July to 446,500.

But the result may not be 
as bad as the figures suggest, 
due to the large number of 
arrivals for last July’s World 
Youth Day. Trend estimate data 
from the Australian Bureau of 
Statistics showed the largest 
increase in arrivals came from 
Malaysia (39.7%), while the 
largest decline came from Japan 
(37.7%).

New Zealand remained the 
largest source market, with 
86,900 visitors in July, down 
5.5% on the same month in 
2008. It was followed by the 
UK, which saw arrivals rise 
3% to 57,200. The US was the 
third-largest market, up 1.7% to 
38,200. 

Meanwhile, Tourism and 
Transport Forum managing 
director Christopher Brown 
has said the negative economic 
growth in Queensland and the 
Northern Territory could lead 
to more job losses. The tourism 
sector has already lost 20,000 
jobs due to the downturn.

Brown called for an immediate 
$40 million tourism marketing 
injection and the temporary 
suspension of the Passenger 
Movement Charge for arrivals 
from short-haul markets. 

● CLICK HERE TO COMMENT

SIA delays A380 
orders

Singapore Airlines will delay 
the arrival of eight A380s for up 
to a year as it continues to match 
capacity with demand. It will affect 
the arrival of the carrier’s 12th 
A380 through to its 19th.

The carrier, in agreement with 
Airbus, has pushed back the 
delivery of its 12th A380 from April 
2010 to October while its 19th will 
be delivered in January 2012, a year 
later than originally planned.

SIA operates nine A380s with its 
10th and 11th due for delivery this 
financial year. 

A spokesman said the airline 
was looking to match capacity with 
demand. 

Virgin Blue sees 
traffic slide

Virgin Blue saw its domestic 
traffic fall 8.4% in July to 1.29 
million, compared to the same 
month in 2008. 

Load factor on domestic 
flights fell 3.2 percentage points 
to 79.9%. The traffic fall far 
exceeded the 4.6% decrease in 
June with the carrier saying the 
pronounced dip could be credited 
to the strong demand in July 2008 
due to World Youth Day.

International traffic grew 
52.5% to 232,783 on the back of 
increased capacity. 

Traveltech Tuesday
The annual Traveltech conference 
will take place at Dockside 
Darling Harbour in Sydney on 
Tuesday, September 8. Speakers 
confirmed for this year’s event 
include Jetstar chief executive 
Bruce Buchanan, Wego.com boss 
Martin Symes and Amadeus 
Australia and NZ managing 
director, Sari Vahakoski

APT adds to 
Europe deal

APT has added peak summer 
season river cruises to its fly free 
to Europe deal. It previously only 
applied to departures in March 
and November. 

Overseas arrivals 
slump in July

P&O record month 
P&O Cruises claimed a record booking month in August with 30,000 
people securing berths for the forthcoming cruise season.

It eclipsed the best selling month of Carnival Australia, achieved in 
January this year, by 10%.

The P&O bookings more than doubled the number of August last 
year. Bookings from Brisbane doubled while voyages from Sydney 
increased 62%.

The TTF said the 
negative economic 
growth in Queensland 
and the Northern 
Territory could lead to 
more job losses

Find your ideal job

Graphic Designer
Google Inc
Sydney

BDM
Michael Page
London

Safety Offi cer
Rio Tinto
VIC

Master Chef
Beach House Rest.
Wollongong

Account Manager
Borders
Newcastle

click here for more info click here for more info click here for more info click here for more info click here for more info

SOMETHING TO SAY?

Any news to report? 
Then click here to 

EMAIL US
traveltoday@travelweekly.com.au

INDUSTRY E-NEWSLETTER 

(HTML)

DAILY INDUSTRY E-NEWSLETTER

(PDF)

Teaser ad 
(5 positions shown)

Job listing

RATES

CASUAL AD

NETWORK OVERVIEW

●  WHAT DO I GET?

CONTACT US

●  BENEFITS

INTRODUCTION

CASUAL ADCASUAL AD

HUSSEIN AZZAN

Online Account Manager

T: 02 9422 2851

EDUCATION AND TRAINING



Job Details

Your Company logo

Job Title

Contact your company via enquiry 
email
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INTEGRATED CAMPAIGN STRATEGY

Integrating your campaign across a variety of websites provides you with comprehensive exposure that will 

maximise your ROI by generating leads and increasing brand awareness.

BENEFITS
●  Highlight unique selling points of your 

industry specifi c courses.

●  Access to more targeted sales leads for 

your courses.

●  Increased exposure to active audience 

searching online.

● Measure the effectiveness of your 

 campaign on monthly basis.

● Editorial support for your PR.

EDUCATION & TRAINING 

HUSSEIN AZZAN

Online Account Manager

T: 02 9422 2851

WHAT DOES THE EDUCATION & TRAINING SECTION OFFER?

RBI’s vertical jobs network offers education & training providers the opportunity to showcase 

industry specifi c courses to a dedicated pool of candidates & corporate clients who visit the website 

for the latest industry news. 
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●  Save money and time with our multiple job packs.

●  The more jobs you advertise, the more you save. 

●  Each job ad goes live for 28 days 

● Now integrated with Job Adder

●  Job packs are valid for 12mths (from posting of your fi rst ad)

● Monthly contract opportunities available

RATES

JOB PACKS

3 JOB PACK $360 + GST

5 JOB PACK $565 +GST

10 JOB PACK $980 + GST

25 JOB PACK $2000 + GST

50 JOB PACK $3150 +GST

100 JOB PACK $6000 + GST

RATE CARD

CASUAL AD $130 + GST
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HUSSEIN AZZAN

Online Account Manager
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BOLT-ON (available with 10 job pack or more)

TEASER AD - (5 INSERTIONS) $220 + GST



 

Find your ideal candidate

HUSSEIN AZZAN

Online Account Manager

T: 02 9422 2851

M: 0409 071 787

F: 02 9422 2042

E: hussein.azzan@reedbusiness.com.au

FOR MORE INFORMATION, 

OR TO BOOK YOUR ADVERTISING CAMPAIGN, CALL:
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