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CLAIMS that product packaging 

for painkillers is misleading, 

made by consumer organisation 

Choice have been rejected by their 

manufacturers.

Choice said a number of 

manufacturers were engaging in 

misleading marketed by suggested 

diff erent boxes of the same product 

worked to “target” specifi c types 

of pain despite having the same 

ingredients. 

“Scanning pharmacy or 

supermarket shelves could have 

you believing there are specifi c 

painkillers for diff erent parts of the 

body.

 “A closer look at the ingredients 

reveals they are often identical 

from product to product,” a report 

on the Choice website said. 

The report highlighted products 

sold under the Nurofen brand for 

migraine, period pain and tension 

headache, all contained 200mg of 

ibuprofen. Panadol’s Back + Neck 

pain relief tablets had the same 

500mg of paracetamol as regular 

Panadol tablets, while the long 

lasting Osteo and the Back + Neck 

products both contained 665mg. 

“Despite what dramatic 

marketing claims, painkillers act 

systemically rather than locally. 

The drug is absorbed into your 

bloodstream and accesses most 

tissues in your body, not just the 

site of pain,” the report said. 

A spokesman for GlaxoSmithKline 

who manufacturers Panadol said 

the report’s assessment of Panadol 

branded products was mistaken. 

“Panadol Osteo is sold on the PBS 

in packs of 96 tabs while Panadol 

Back + Neck Long Lasting is sold 

over-the-counter in packs of 18 

and 36.

 “The two products are aimed at 

diff erent audiences - the former at 

people requiring regular relief form 

osteoarthritis pain who are under 

the care of their GP while the other 

is aimed at consumers that suff er 

periods of acute back pain who can 

access the product under the care 

of their pharmacist.

 “Panadol Back + Neck Pain Relief 

is formulated using a rapid relief 

formulation that gets to work faster 

than regular Panadol tablets,” he 

said.

 A spokeswoman for Reckitt 

Benckiser, Nurofen manufacturer,  

told Pharmacy eNews the branding 

of products had been approved 

by the Therapeutic Goods 

Administration.

To comment click here.

Painkillers not the same
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HOME medicines reviews (HMRs) are 

known to be eff ective in reducing 

the overuse or misuse of drugs 

but a new study has highlighted 

their important role in addressing 

medication underuse as well. 

Data from more than 600 HMR 

reports showed the pharmacist-

provided service could help address 

the reported underuse of evidence-

based therapies (EBTs) for the 

prevention of cardiovascular disease 

in older people. 

More than 80 per cent of the HMRs 

which contained recommendations 

on EBTs specifi ed the addition of 

therapy.

 In close to 90 per cent of cases, 

pharmacists recommended 

adding an antithrombotic therapy 

to the patient’s medication 

regimen whereas 10.5 per cent 

recommended cessation of therapy. 

Pharmacists recommended 

the addition of a statin in 3.3 per 

cent of cases and the addition of  

angiotensin agents in 2.6 per cent 

of cases. 

Among the total number 

o f  p h a r m a c i s t s ’ H M R 

recommendations pertaining to 

beta-blockers, 80 per cent advised 

the addition of the therapy.

 “In addition to documenting the 

use of CVD medications our data 

also make a compelling argument 

that disparities in the use may 

be resolved through pharmacist 

intervention,” the authors wrote.

 “A significant association 

between the use of EBTs and the 

HMR intervention was observed.”

 However, the authors said the 

results indicated that there was still 

room for improvement.

 “Some of the underused 

medications were critically 

important for the patient’s health 

and medical conditions and 

represented missed opportunities 

by HMR pharmacists.”

They called for further studies to 

address underuse of medications 

and to and to determine the impact 

of the HMR intervention. 

HMRs help prevent heart disease: study
Simone Roberts
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THE UNIVERSITY of Sydney has 

just approved a new graduate 

certifi cate in pharmacy practice for 

students in their intern year.

Dean of Pharmacy at the 

university, Professor Iqbal Ramzan 

said it will give students a great 

level of experience when it comes 

to meeting the demands of the 

Pharmacy Board of Australia’s 

registration requirements.

 The university described the new 

program as a “path to registration” 

for bachelor and master of 

pharmacy students.

 “The overall aim of the graduate 

certificate in pharmacy practice 

is to provide graduates with the 

additional training, experience and 

education required for professional 

registration, thus enabling them to 

become leading practitioners in any 

area of pharmacy or pharmaceutical 

sciences,” he said.

 The program will also “fi ll the 

gap in the market” for registered 

pharmacists to take on postgraduate 

studies.

While the program aims to 

prepare students for registration, 

the university’s school of pharmacy 

has told Pharmacy eNews it will not 

assist students in getting intern 

placements required for registration.

 “They do a lot of placements 

in their fi nal years [of the BA of 

Pharmacy], so it’s assumed that 

they’ll have the industry networks 

at that point [to arrange their 

internship],” a spokeswoman said.

To comment click here.

Pre-reg course boost for profession
Nick O’Donoghue
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COMMUNITY PHARMACY 

GOES 24/7

A Perth pharmacy will now 

provide a 24-hour service to its 

customers giving them access to 

medications and advice round 

the clock. 

Manager of the Pharmacy 777 

store in Whitford City, Robert 

Ayad,  said the decision to provide 

an extended service made sense 

as consumers where being forced 

to drive up to 30km for out of 

hours services. 

Pharmacy 777 managing 

director Kim Brotherson said the 

move to providing a 24-hour 

service showed the retailer’s 

commitment to the community.

 “In this day and age, Perth 

communities should be able to 

have their health needs met, no 

matter what the time. Nobody 

plans to get sick,” he said.

HERPES AWARENESS

Budding cinematographers are 

being encouraged to create short 

fi lms designed to destigmatise 

the Herpes Simplex Virus (HSV).

 The competition, coordinated 

by The Australian Herpes 

Management Forum (AHMF), is 

inviting students, the fi lm and 

media industry nation-wide to 

create high-quality, 30-second-

long fi lms that explore HSV 

and educate viewers about its 

prevalence, while encouraging 

open discussion about the virus 

in order to reduce its stigma.

 The fi nalist fi lms will be 

showcased, and the winners 

announced at the exclusive 

Live and Love Short Film 

Competition Awards in Sydney 

on Tuesday, 19 October, 

the evening prior to Herpes 

Awareness Day.




